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      Subpart 2005.5 - Paid Advertisements

           2005.502 Authority.

Parent topic: SUBCHAPTER B - COMPETITION AND ACQUISITION PLANNING

Subpart 2005.5 - Paid Advertisements

2005.502 Authority.

Before placing paid advertisements in newspapers and trade journals to publicize contract actions,
written authority must be obtained from the Director, Division of Contracts and Property
Management, for Headquarters activities, or the Director, Division of Resource Management and
Administration, within each regional office for a regional procurement.

https://qafcs.acquisition.gov/nrcar/part-2005-publicizing-contract-actions#Subpart_2005_5_T48_6063261
https://qafcs.acquisition.gov/nrcar/part-2005-publicizing-contract-actions#Section_2005_502_T48_606326111
https://qafcs.acquisition.gov/nrcar/subchapter-b-competition-and-acquisition-planning

